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Me tn ouyxpnuatodotnon tng EAAGSag kan ¢ Evpwnaikig Evwong

OAokAnp®ONKE He eniTUXiA TO

Mpoypappa ZupBoulAeuTikig, KatapTtiong kai Mioronoinong AsgiotTATmv Tou E.M. «ATTIKH>»

ONokAnpwOnke pe emTuxia n uAonoinon Tou MpoypdaupaTtog «Evépyelec SuPBOUAEUTIKAG, KaTapTiong kal
MoTonoinong As€loT)Twyv, oTo nAdicio Tng Mpa&ng MIS 5070792», To onoio uAonolei To E.B.E.M., nou
apopouoe oe 760 gpyalOPEVOUC ENIXEIPNOEWV TOU ISIWTIKOU TOPEa TNG ATTIKHE.

To Mpdypappa xpnuartodoTeital and To Eupwnaikd Koivwvikd Tapeio (EKT), evraypévo oto Enixeipnoiakd
Mpoypappa Mepipepeiag ATTIKAG, Tou EZMA 2014-2020.

MéExp1 TEAog AnpiAiou 2023:

a) ZuykpoThdnkav kai Aeitoupynoav 31 guvoAika Tunuara.

B) YAonoir6bnkav 58.250,95 wpeg KaTtapTtiong, enidocn nou avTiaTolxel aTnv uAonoinon Tou 95,80% Twv
NPOyPAUMATIONEVWY Yia To oUvolo Tou €pyou (760 kartapTildopevol, 80 wpec KaTtapTiong yia kabéva

OUMMETEXOVTA).

B) Mpayuatonombnkav 2.256 Zuvedpieg ZUPMBOUAEUTIKAG, NidOON NOU AVTIOTOIXEI TNV UAonoinon Tou
98,95% TNG NMPOYPAMMATIONEVNG Yia TO OUVOAO Tou €pyou SUMPBOUAeUTIKAG (3 ouvedpiec yia kabeva

OuppEeTEXOVTA OTO Mpdypapua).

Y) 726 0@eAOUHEVOI CUHHETEIXAV OTIG e§eTaoEIG MIoTOoNoinoNng, nTol To 95,53% TWV OUPHETEXOVTWV
aTo Mpoypappua.

To eknaideuTikO avTikeipevo ava Tunua, ota 31 ouvoAika TunuaTa Katapriong, €ivai:

«EI101kd¢ ZuoTnuaTwyv HAekTpovikoU Epnopiou (e-Commerce)» o€ 15 TuruaTa, oto «EidikOg ouoTnuaTWV
NAEKTPOVIKAG NpowBnong €Taipikig napouaiag - Social media Marketing» oe 10, «ZTéAexog Alaxeipiong
EpodiaoTikng AAucidac» ot 2, OTO «XTEAEXOC €€aywylkoU - O1eBvoUg eunopiou» ot 1, OTO «ZTEAEXOCG

Alaxeipiong AnoBnkng» o€ 2 kal «TeXVIKOG ZuvThipnong Eykataotacewv» o€ 1.



